A Black Box Play for Art’s Sake—Not for Financial Reasons!
So, I write a play that can potentially be a black box play, but seek for it to be otherwise. Some might say that I am deprecating my play, but I say I’m tending to a different sort of Art. Don’t get me wrong, though. I see the beauty and art in black box plays—the sheer skilled required of the actors and actresses to get it right. I’m just…
I’m the prodigal writer with aesthetic tastes tending to the exorbitant. If the times were my way, everyone would be speaking in verse unto mind-boggling metaphors. But, that’s grown out of style, and I admit myself, that even I find it difficult to read my writs with flavor too ornate. Henceforth (at least in the context of this play, Ave Maria), instead of excessively flowery language, I shall go with symbols, both subtle and subconscious occurrences, as well as their manifestation as extraordinary extravagance. 
But how? You ask. It’s quite simple. Think free TV, free radio, and the free Internet—and, perhaps, the free play? How about including non-intrusive “advertisements” in a play? 
A play set in an urban world would naturally involve a variety of commercial brands. Ave Maria features a strip bar, among other scenes, where the highest popular beer-company bidder buys half a set wall for a fitting banner. (See Ave Maria Stage Notes, Scene 3.) The idea is that because certain setting and stage elements involving popular commercials brand can be substituted with other brands, there is room for media-competition. Enter the ads. 
Several mechanisms can be used to heighten the bidding frenzy. In the beer-banner example, things might work like this: The highest bidder gets most, if not all of the half of the back wall reserved for the ad-banner. The next highest bidder, if $1000 within that of the highest bidder, gets to share part of the ad-wall. If not, then the runner-up gets to have a variety of brand-named beer products displayed in the bar—be it men gurgling down X-brand beer as they watch the strippers, or whatever. The rest are listed as Patrons in the program. The incentive is, quite evidently, to be the prodigal bidder.
Other example of Non-Intrusive Advertisement placing might be scenes involving cigarettes, street-scenes involving different cars, or name-brand clothing. 

